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ABSTRACT 

This paper discussing a future and growth of shops which are in a particular 

range and they use traditional way(i.e offline) selling of products using a 

combination of digital marketing and traditional marketing. At the moment 

period of globalization not only the nations in the world and thereby their 

communities have come closer to one another but also the utmost of the sector 

has experienced significant changes. With the significant growth of internet 

operation, internet marketing is set up to expand its midair. In this, we're 

going to see about the new selling web app called Online Electrical web app. 

This study will help to grow our business digitally. This study will help to 

know about the view of Online Electrical web apps among consumers. The 

conclusion is to develop a web operation for the retailer to grow his Electrical 

Business Digitally. The main purpose of the study is to determine the youthful 

age of people that prefer either online or offline to choose their products to get 

bought and their way of showing interest in choosing online shopping. 
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I. INTRODUCTION 

 

The increase in technology offers good openings for 

the dealer to reach the customer in a hastily, easier, 

and provident way. Online shopping has been arising 

truly swiftly in recent times. moment, the Internet is 

paying attention to retail requests. Millions and 

millions of people shop online. On the other hand, 

the product has been buying from the traditional 

request for times. multitudinous guests go to buy 

offline so check the product and own possession of 

the product only after paying for the product. 

customer dedication in this modern world depends on 

the capability to deliver quality, value, and 

satisfaction. Some go shopping offline, some online, 

and multitudinous go for both types of shopping. The 

study focuses on the choice of the consumer to shop 

online and in traditional stores in the period of 

accession of information. still, shopping online is 

easier for people and lower precious than shopping 

offline. While any consumer copping decision must 

know the broker to buy whether shopping online or 

http://www.ijsrst.com/
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shopping offline. The consumer must decide which 

channel is right for him and which can swish suit his 

conditions and meet his conditions. In this 

competitive world, how can you decide that your 

broker to buy goods is truly important to his 

understanding from a superintendent's point of view? 

These are more important than watching or getting 

entertainment through the internet or getting any 

information or news, and this is a truly common 

allowed that comes to the minds of people when 

looking at internet stoners when they are online. 

Buying behavior means buying goods online using a 

web cyber surfer. Online shopping also consists of the 

same five ways associated with traditional shopping 

behavior Hence, “Online Electrical Shopee” is a 

platform where a retailer/ shop owner can grow their 

sell development by doing digital marketing and 

giving better services as well as an online overview of 

products comfortably from home or anywhere. 

 

II. REVIEW OF LITERATURE 

 

[1] As of 2008, about1.6 a billion people, or 24 of the 

world's population, are using the Internet; the 

Internet penetration rates in North America and 

Australia exceed 70 and 60 percent, consequently, 

while in Europe the rate is estimated to be about 

50(Miniwatts Marketing Group, 2009). Since the 

morning of the new renaissance, further than 800 

million people acquired Internet access, representing 

a growth rate of further than 360 percent (ibid.). 

nevertheless, online shopping didn't grow at 

analogous rates. In fact, earnings and gains results of 

Internet retailers are much lower than anticipated, 

suggesting that online shopping “failed to live up to its 

pledge and has not indeed reached the take-off point 

of the prolixity ‘S’ wind”(Changa, Cheungb & Laib, 

2004). 

 

[2]Chaing and Dholakia (2014), completed an 

examination in which they audited the reason the 

customer buy products web grounded their shopping. 

basically, there is three variable in their disquisition 

that influences the purchaser to buy on the web or 

to go disconnected. Those are the vacuity highlights 

of the shopping destinations, the kind of particulars 

and their trademark, and the genuine cost of the 

item. The disquisition uncovered that the openness 

and the accommodation of the shopping destinations 

make the thing the customer buy or not. At the 

point when there is trouble looked at by a paperback 

to buy online also the customer change to 

disconnected looking for the steal conduct and the 

purchaser's face trouble in disconnected acquiring 

also they go to the web 0x0dbased buying. posterior 

to relating both the medium of shopping the buyer 

said that the web grounded shopping is precipitously 

helpful for them and gives more full filament which 

rouses the paperback to buy online in the web. 

 

[3]Hahn and Kim (2009),14inspected the impact of 

paperback trust and saw web certainty on client 

apparel shopping anticipation through the web or the 

online retailer worked by a multi-channel retailer. A 

sum of 261 understudies in an extensive US 

Midwestern College took part in the paper-grounded 

review and gave usable responses. introductory 

condition grounded displaying was employed to test 

the proposition. They set up that the buyer trust in an 

online retailer was a critical index of seen web 

certainty and looking thing for item data through 

web retailer. overlook anticipation for item data 

through the online store and saw web certainty were 

huge and solid pointers of client's conduct thing 

towards the web grounded shopping. The discoveries 

of this disquisition propose that retailer offers web 

channels as a point of a multi-channels retail system 

and give steady administration all through their 

different channels. 

 

III.  STATEMENT OF THE PROBLEM 

 

This search may fill the gap between choosing online 

shopping and shopping offline. This study reflects the 
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problems and factors of offline shopping. This study 

helps the consumer get an idea about offline shopping. 

The consumer study makes it clear what choice the 

consumer should take to get more benefits from it. 

Customers must visit a shop, and after visiting only 

customers can decide what product They will buy. In 

Online Electrical Shopee, a customer can’t get full 

information about products from home. The home-

based buying process is not possible, so it is not 

customer friendly. In the existing system required 

product identification is also difficult. Due to the lack 

of knowledge getting by customers from the retailer, 

too many customers are lost by the retailer and loss 

his profits. 

 

IV.  OBJECTIVES  

 

❖ To identify the purchase behavior of the 

respondents with respect to electrical products. 

❖ To identify the influence of education in 

shopping online and offline. 

❖ To create a web application for a shopkeeper to 

provide better service of electrical appliances to 

customers. 

❖ Create a secure and trustable web app where 

customers can know much more about electric 

appliances easily with some clicks using the 

internet of the existing shop. 

❖  Customers can see different varieties of 

electrical appliances and select better products 

for us. 

❖ Create a database to be used for storing electric 

appliances and user information in the system. 

❖ The user will be able to carry out all these 

things in a secured and managed environment 

 

V. SCOPE OF THE STUDY   

 

The scope of this project is to find out the idea of 

which shopping would be better for the consumer's 

perspective. This study will give you a clear idea of 

online shopping. 

VI.  TOOLS AND TECHNOLOGY   

 

Hardware Requirements :  

• Hard Fragment 10 GB 

• RAM: 4 GB  

• Processor : Intel (Core i5) 

  

Software Requirements :  

 

• Operating system: Windows 7 and above  

 

• Front end:  

 

1.HTML5 - It is used for giving eye catching look to 

the website. And also providing easy to use GUI. 

2.CSS3 - CSS is cascading style sheet which is used to 

give designer look to HTML using the external file.  

3.JAVA SCRIPT - JavaScript is a dynamic 

programming language that's used for web 

development, in web applications. It allows you to 

implement dynamic features on web pages that 

cannot be done with only HTML and CSS. 

4.BOOTSTRAP-Bootstrap is a free, open 

source front-end development framework for the 

creation of websites and web apps.  

• Back end:  

1.JAVA-Java is a programming language and 

a platform. Java is a high level, robust, object-oriented 

and secure programming language. 

 

2.JSP - It stands for Java Server Pages. It is a server 

side technology. It is used for creating web 

application. It is used to create dynamic web content. 

 

3.SERVLET- A servlet is a Java programming language 

class that is used to extend the capabilities of servers 

that host applications accessed by means of a request-

response programming model. 

https://www.techtarget.com/whatis/definition/Free-and-open-source-software-FOSS-or-free-libre-open-source-software-FLOSS
https://www.techtarget.com/whatis/definition/Free-and-open-source-software-FOSS-or-free-libre-open-source-software-FLOSS
https://www.techtarget.com/whatis/definition/front-end
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•IDE: Eclipse, Sublime Text 

•Server: Local Deployment: Tomcat server. 

•Database: MYSQL - MySQL is a relational database 

management system (RDBMS) developed by Oracle 

that is based on structured query language (SQL).   

 

VII. RESEARCH METHODOLOGY  

 

The research methodology adopted for this study was 

systematic and implemented according to the specific 

objectives, which were described in the previous 

pages. The present study is based on a combination of 

qualitative and quantitative knowledge. 

 

1.USER FLOW: “Online Electrical Shopee” is a web 

application where users can register themselves for 

more usage of more features. Here user can directly 

connect to a retailer, also he can see his order 

dispatch details after completing any orders. Users 

can their payments using UPI ID as well as using cash 

on delivery. If the user faces any problems regarding 

products and services, he put his query in the support 

box, this query will be visible to a retailer as well as 

the shop owner.  

 
2.ADMIN FLOW: “Online Electrical Shopee” is a 

web application where retailers of the shop are the 

admin which is created by the super admin i.e., the 

Shop owner. Here admin will manage his web app 

where he can add different products and their details 

according to him, he will manage all orders and 

provide solutions to customers' queries using the 

support section. Admins have permission to see their 

registered customer's details, he can reject fake orders, 

can see their growth(daily/monthly/yearly) in the 

analyst section. 

 
3.SUPER ADMIN FLOW: “Online Electrical Shopee” 

is a web application where the owner of the shop is a 

super admin who creates admin i.e., Retailer. Here 

super-admin has a dashboard session where he can 

see his different activities of business-like business 

growth. Here there will be a support session using 

which he can provide solutions to customers and 

make his services better according to customer 

reviews. He has website design features like editing 

banner, Pop-up set, and changing themes of web-app. 

In the business analyst session, he can see 

reports/growth of individual retailers. Again, there 

will be an email session, here he can connect directly 

to customers using the email those customers want to 

connect. 

 
VIII. SUGGESTIONS  

 

1.Organizations ought to improve purchasers' 

esteem discernments about the items and decrease 

purchasers' apparent hazard in the web-based 

shopping condition by giving quality items, 

opportune conveyance, and satisfying their desires. 
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Additionally, the organizations should make their 

site simple being used and chance decrease exercises 

ought to be taken into consideration.  

 

2.The investigation recommends that the general 

population give the most significance to security also, 

protection to create trust. Seen security of client data 

can be improved by guaranteeing that at no time of 

time the client is requested insignificant individual 

data.  

 

IX. CONCLUSION 

 

This study results on the impacting factors Online and 

offline Electrical paperback’s in. stoner A website ore-

store that leads to further geste Target. Retail stores 

may allow online easy- to use clients to gain the 

required information about their purchases that are 

lower the love associated with the new shopping 

center. For this reason, ease of use can be important to 

the Development of online shopping spots. Important 

and amazing the result of the study is a small 

relationship between perceived Benefits with online 

shopping intentions. This easily means that the 

Behavioural intentions of sample members towards 

Internet Shopping weren't because of its utility but 

attracted towards Shopping online for other reasons. 

Internet companies have these results More important 

because they bear their sweat to communicate and 

educate guests about the benefits of online shopping If 

they want to increase business on their websites. 

Registration Of this paper may produce the capability 

to generalize the results as it exists on specific area 

responses. relative study to find out Differences in 

online shopping perception of people living in 

colorful geographical areas in progress. Offline 

shoppers Less moment, because websites offer further 

installations guests, because of further than 95 

technological changes Percent of people in India have 

a mobile phone so it's easy to estimate Internet spots 

in their home. In this design, we're going to develop a 

web- operation where the retailer can be suitable to 

promote his electric products online. the client can 

see all the details of product from home via internet 

also he can do his orders. 
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